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OVERVIEW

In 2009, theB.C. Used Oil Management Assaociation (BCUOMA)
executedits fourth annuaummer ambassador prograrfirom
June to August, a team of twamiversity students embarked on a
tour of the province spreading thmessagahat W2 vy S R NP
makes a difference The goal of the program was encourage
the responsibleand proper recycling of used oil materials.

Over the course of X@&eeks,the ambasadors connected with
stakeholders of the program including regional andniaipal
government officials, as well as retuenllection facities to
obtain their feedbackThe team alsoconducted public outreach
via community events and media interviewsensure
communities across the prowia were well informedThis year,
the ambassadorgitroduced ablogof their journey at
adropinabucket.cao provideupdateson their travels and
promote important recycling tipg their followers
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wasalsoon board as a program partnethe team discusd the safe disposabf expired medications

with government officiad, andat community events throughout the course of the summer. In several
municipalities, they also stopped into local pharmacies to drop off promotional signage.

¢ KA A &dzYY Sislergey codNiBledide Most successful to date as the teagachedmore
people than ever on the importance of used oil recycling.

OBJECTIVES

Throughout the summer, the ambassador program had four main objectives:

S Reduce frequency of night drop off incidents

S Continue to build affinity between BCUOMA and program stakeholders (inglgdvernment
officials andcollection &cilitieg

S Secure relevant media coverage regarding the BCUOMA program
S /2yiGAydzS (G2 AY yHdtBsdoBoil maddriasQad NS O2 @S NJ

More specifically, we wanted to achieve the following targets:

S Travel to 75+ municipalities, including 15 new municipalities
Visit 300+ collection facilitiegncluding recruiting 10 new facilities
Meet with 20+ government officials
Secure 40+ media hits
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Attend 5+ community events
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http://www.adropinabucket.ca/

TARGET AUDIENCE

There are four main groughat the ambassador program sought to connect with gusnmer:

S

Collection &cilitiesc registered used oil collection
sites across the province

Civicandregional district officialg environmental and
waste management contacemnd civic officials

Media¢ environment, community and driving
reporters at major dailies, and broadcasintactsat
media outlets

Publicc community members with an interest in
environmental issues, dd-yourselfers, those inveed
in the automotive industry anthe general public

KEY MESSAGES

S

The British Columbia Used Oil Management Association is-forptofit organization that
encourages British Columbians to responsiblyckeused oil, oil filters and plastic oil
containers at return collection facilities across the province

Launched in 2003, the goal of the program is to
continually offer British Columbians an
environmentally friendly and cosffective solution to | =
dispaseof used oil, oil fters and plastic oil containers EEa

B.C. Used Oil relies time active participation of more n 5
than 160 wholesalers and retailers, 40 collectors, 31
processors, 500 return collection facilities, and more &
than 4,000 generatorsnakingit easy to recycle these
items

The goal of the B.C. Used Oil campasga educate
British Columbians thaine drop of oil makes a
difference

One drop of oil can contaminate more than one million drops of water, so it is very important
that everydrop of usedil, every filter, and every container is returned to a collection facility
during regular business hours g@an be disposed of properly

Millions of litres of recyclable oil is improperly disposed of in our environment and not
recovered by the B.C. U3®il program each year, sacreased public awareness is critical to
both the success of this program and the protection of health and the environment
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FROGRAM PLANNING & TACTICS

S Developed comprehensive route map and schedule to
determine where and whethe ambassador &m would
visit B.C. communities

S Determined the registered collection facilisiéen these
communities to visit

S Identified andconnected withgovernment contact$o
arrange meetings with the ambassadors

S Trained ambassadors as media sp@esple using
approved program key messaging

S Developed a blog for the ambassadors to update the publi
on their travels and promote key messages

S Issued media advisories and news releases to all major
dailies, community newspapernscal radio and television
stations in communities visited. Facilitated interviews as
requested and monitored for coverage

S Attended relevant community events to encourage
responsible used oil recycling on a grassroots level ey
S Distibuted BCUOMA and Productrecollateral materials — § & Petroleum Producs lpyyrgiy
at every interaction, including signage, brandgbspouts | IS o
and informational brochures : t

" it < el oo
S Regularly prepared and submitted reports capturing X% X %\f )
programactivity, including photographs
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Tools

Continuing this year with the blue oil dr@reative, and the message théhe drop of oil makes a
difference(the ambassadoreepresentedthe BCUOMA brand in an egatching wayo help
understand the importancefaecycling used oil materials, using the following communication tools:

S Branded Wwrapped) Toyota Prius
Collection facility window clings
Night dropoff signs
Informational brochures
Brandedoil spouts

Tabletop display (plus table banner &
various display items)

Branded anbassador uniforms
Collection facility & government contaguestionnaire
PCPSA brochures & signs
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RESULTS
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municipalities throughout the provindacluding
communities orVancouver Islandndthe Sunshine
Coast the B.C. Rockielkbotenays,
Thompson/OkanagarGaribooNorthern B.C. and the
Vancouver Coast and Mountains. tbis total, 17
municipalitieswere those thathad previously not been
visited byany other ambassador team.

The results of the mgram this year were impressive
andthe teamsaw a very posive response from the
target audiences.

Collection acilities

S Ambassadors visited42 of the 500registered used

oil colledion sites across the province

S This total included.1 facilities that were demed to
0S WA&a&adzZSQ T OAf AioAoBgérdn
busiess, not part of the programyere unsure if they
were still a part of the progranmor did not want to
remain part of the progranthusrequiring BCUOMA

to follow up

recruited to the pogram

S As aresult of this outreach, information has been updated in the database and on the BCUOMA
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website to make it easier for consumers to firebir local collection facility

S The najority of facilities provided positive feedback on the program #rair relationship with
BCUOMAandalsoappreciated the updatedite signage

REGION # of Sites Visited \ # of Issue Sites # of Recruited Sites
Vancouver Coast and Mountaing 195 6 7
Vancouver Islandnd Sunshine 12

93 2
Coast
B.C. Rockies/Kootenays 31 0 4
ThompsonOkanagan 69 2 4
Cariboo/Northern B.C. 54 1 4
GRAND TOTAL 442 31
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Government autreach

The ambassadors met with7* regional districtand municipatontacts to discuss the BCUOMA and
PCPSA program, fieldimuestions and noting concerssiggestionsThis totalfell short of the target by
three people due to the unavailability of individuals during kh& 6 | & & isRs2 N& Q

S 1lregional district contacts:

Vancouver Island and Sunshine Coast

Kathleen Milward, Cowichan Valley Regiofastrict
Rochelle Sarrazisnd Drew Fasard, Capital Regional
District

Sharon Horsburgh, Regional District of Nanaimo
Drew Hadfield, Comox Valley Regional District
Cathy Kenny, Sunshine Coast Regional District

B.C. Rockies/Kootenays:
Nicole Ward, Regiondlistrict of Central Kootenay

ThompsorOkanagan:
EvelLyn Wolters Central Okanagan Regional District
Karmen Peace aridale DanallankoRegional District of North Okanagan

Cariboo/Northern B.C.

Mitch Minchauand Grace Brouwer, Caribétegional District
Petra Wildauer, Regional District of Frabert George

Sally Emory, Northern Environmental Action Team

S 6civic officials throughouthe VVancouver Coast and Mountains:
Dale Abner, City of Burnaby
Jennifer Lukianchuk, City of New Westminster
Andrew DoiMetro Vancouver
Allen Jensen, Port Coquitlam
Emy Lai andim Hyde City of Richmond
Debbie Fleming, Township of Langley

*Please see Appendix A for detailed notes on their feedback and suggestions

Media coverage

S Media coverage results for the ambassadampaign were very impressive this summer. The
ambassadors partigated in interviews with radio, televisigprint and onlinemedia &ross
British Columbia to discuss the tour and theportance of used oil recycling

S Resulting coverage captured all of tBeC. Used QOil key messages, including returning used oil
during regular business hours, why it is important to recycle used oivede to find more
information
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S Media outreach across the province totallédl media hits, yieldingust over1,200000media
impressions or people who were reachedith the message

S Coverage was secured in the following media outlets:

13media hits in Vancouver Coast and Mountains:
24 Hours, 98.3 The Star FM (Chilliwack), Abbotsford §
Times, Agassidarrison Observer, Qliwvack Progress,
City T\ Breakfast Television, The Coquitlam Now,
Langley Advance, Maple RidBdét MeadowTimes,
Peace Arch NewRichmond Reviewsquamish Chief,
The THCity News

8 media hits on Vancouver Island and Sunshine Coas
The Coast CKAY 91.7FM (Sechetiinox Valley
Record, Goldstream News Gazet&and Radio
(Parlsville), Ladysmith Chronicle, Parksville Qualicum
Beach NewsRowell River Pealgunshine Coast
Reporter

4 media hits in the B.C. Rockies/Kootenays:
CranbrookDaily Townsmen, The Golden Star, Invermere Valley EchibRossland News

5 media hits in the ThompsorDkanagan:
610 AM RadioNL (Kamloop§jantFM (Penticton)Grand Forks Gazette, Kamloops This Week,
Penticton Western News, Salmon Arm Observer

11 media hits Cariboo/Northern B.C:

CHBVAM (Prince George), CK@M® The Wolf (Quesnelariboo Advisor, Chetwynd Echo,
Dawson Creek Daily News, Moose FM (Fort St. JBhinge George Free Press, Prince George
Citizen,Prince Rupert Daily NewQuesnel Cariboo Observer, Williams Lake Tribune

*Please see Appendix B for tbemplete media coverage summary and hard copfabe coverage. Note, the
online version was inputted wherever the hard copy was unavailable
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Community ezents

S

Over the course of the summer, the ambassadidtsndedfive community events around the
LINE GAYOS® ¢KSANI I GGSYRIyOS 461 a8 RSOARSRrol aSR 2
the audience in attendancé& hesdncluded:

o0 Vancouver Landfill Open Haus June 6

o Kelowna Summer Nite Car Shquwuly 18

o Courtenay FarmetMarket ¢ August 1

0 Oceanside Overdrive Parksvitldugust 2

o Kamloops Hot Nite in the City Car Shp#ugust 8

These events enabled the ambassadors to interact with members of the pbblit e
programs, field inquiries and encourage people to responsildydle their hazardous materials

Promotions reachedearly8,000people

BCUOMA wbsite

S

S

The website redeed steady traffiduringthe summer with2,840 unique visitsdnincrease
comparedwith the three months prior to the launch of the program)
The website was also updated withnédKk 2 G 2& FTNBY (KA & &SI NR& LINEINI

A Drop in a Bucket blog

S

S

Twitter

S

S
S

The traffic to the blog was steady with abdifiO unique hits ' -
with traffic mainly drive through Twitter )70 QR
Visitorsalsopositively commented on the posts:
Anne August 21, 2009:03am
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The Twitter accounirikedto the blog to help drive traffic and

raiseawareness

Gathered614followers over three months

Lots of positive feedback, comments, questions received direct e T

including:
MissMallory2u@bcusedoilYou girls are an inspiration to all of
us. Keep up the good work!
marisa_herrer@bcusedoilYou dogreat work! Deserve
recognition. Improperly disposed oil contaminatesdifi@porting systems.
rethcork@bcusedoiWhere can | find an oil spout in Mission??? | would ot my hands on a
few. And | love your tweets, good work!
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