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OVERVIEW 

During the summer of 2008, the B.C. Used Oil Management 

Association launched its third annual ambassador program. 

Two ambassadors canvassed the province in a branded hybrid 

vehicle to encourage the responsible recycling of hazardous 

materials. The team met with and built relationships with 

important stakeholders in the program including collection 

facilities and numerous civic and regional district officials. They 

also reached out to the local communities through media 

interviews and attended community events.  

Also this year, Product Care and the Post Consumer 

tƘŀǊƳŀŎŜǳǘƛŎŀƭ {ǘŜǿŀǊŘǎƘƛǇ !ǎǎƻŎƛŀǘƛƻƴΩǎ όt/t{!ύ aŜŘƛŎŀǘƛƻƴǎ 

Return Program were on board as program partners. 

Throughout the summer, the team discussed how B.C. 

communities can safely dispose of household hazardous 

materials and expired medications with government officials, as 

well as promoted all three programs at community events.  

The ambassadors also partnered with local government Idle-Free ambassadors for two community 

events to educate members of the community on Ƙƻǿ ǘƻ ΨƎǊŜŜƴΩ ǘƘŜƛǊ ŀǳǘƻƳƻōƛƭŜǎΦ The Idle-Free 

program was run by local municipalities throughout the summer. 

A total of 83 B.C. municipalities were visited over the 13-week program including communities on 

Vancouver Island, the B.C. Rockies, the East Kootenays, Northern B.C. and the Lower Mainland.  

 

Objectives 

The B.C. Used Oil Ambassador campaign involved a number of different elements working together to 

help achieve the following objectives: 

S Build and reinforce relationships with key audiences, including participating collection facilities, 
regional district representatives, media contacts and the general public; 

S Communicate night drop off message to help reduce incidents in targeted communities; 

S Encourage the responsible recycling of hazardous materials; 

S Promote the BC Used Oil program (as well as partner programs); 

S Improve recycling rates for used oil, oil filter, oil containers, as well as associated partner 
collection items; 

S Build relationships with other non-profit industry organizations.  
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Target Audiences 

S Collection Facilities ς registered used oil collection sites across the province, including those 
facilities in common that also collect materials under Product Care 

S Civic & regional district officials ς environmental and waste management contacts; civic officials 

S Media ς environment, community and driving reporters at major dailies, community 
newspapers, radio stations and broadcast media outlets 

S Public ς community members with an interest in environmental issues, do-it-yourselfers, those 
involved in the automotive industry, general public 

 

Key Messages 

S The British Columbia Used Oil Management Association is a not-for-profit organization that 
encourages British Columbians to responsibly recycle used oil, oil filters and plastic oil 
containers at return collection facilities across the province.  

S Launched in 2003, the goal of the BCUOMA program is to continually offer British Columbians an 
environmentally friendly and cost-effective solution to disposing of used oil, oil filters and plastic 
oil containers. 

S B.C. Used Oil relies on the active participation of more than 160 wholesalers and retailers, 40 
collectors, 31 processors, 500 return collection facilities, and more than 4,000 generators, 
making it easy to recycle these items.  

S The goal of the B.C. Used Oil campaign this summer was to educate British Columbians that one 
drop of oil makes a difference.  

S One drop of oil can contaminate more than one million drops of water, so it is very important 
that every drop of used oil, every filter, and every container is returned to a collection facility 
during regular business hours so it can be disposed of properly. 

S Millions of litres of recyclable oil is improperly disposed of in our environment and not 
recovered by the B.C. Used Oil program each year, so increased public awareness is critical to 
both the success of this program and the protection of health and the environment. 

 

Program Planning & Tactics 

S Produced relevant collateral materials and tools; 

S Developed comprehensive route map and schedule to determine where and when the 
ambassador team would visit B.C. communities; 

S Determined the registered collection facilities in these communities to visit, to ensure contacts 
are satisfied with program; 

S Identified and connected with civic and regional officials to arrange meetings with the 
ambassadors to discuss the B.C. Used Oil, Product Care and PCPSA program; 

S Trained ambassadors as media spokespeople using approved program key messaging and 
sample Q & A; 
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S Issued media advisories and news releases to all major dailies, community newspapers, local 
radio and television stations in communities visited. Facilitated interviews as requested and 
monitored for coverage; 

S Attended relevant community events to encourage responsible used oil recycling on a 
grassroots level (e.g. Vancouver Landfill Open House); 

S Distributed BCUOMA, Product Care and PCPSA collateral materials at every interaction, 
including signage, branded tire gauges and ice scrapers and informational brochures; 

S Regularly prepared and submitted reports capturing program activity, including photographs. 

 

Tools 

Continuing this year with the blue oil drop creative, and the message that ONE DROP OF OIL MAKES A 

DIFFERENCE,   the ambassadors were consistently representing the BCUOMA brand in an eye-catching 

way and helping people understand the importance of recycling used oil materials.  

They utilized the following communication tools: 

S Branded (wrapped) Toyota Prius 

S Collection facility window clings 

S Night drop-off signs 

S Informational brochures 

S Branded tire gauges and ice scrapers  

S Table-top display (plus table banner & various display items) 

S Ambassador uniforms 

S Brand toolkit CDs 

S Collection facility & government contact questionnaire 

S PCPSA brochures & signs 

S Product Care brochures and signs 
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RESULTS 

The results of the program this year were impressive, and the ambassadors saw a very positive response 

from the target audiences.  

 

Collection Facilities 

S Ambassadors visited 377 registered used oil collection sites across the province.  

S These totals do not include the 46 ŦŀŎƛƭƛǘƛŜǎ ǘƘŀǘ ǿŜǊŜ ŘŜŜƳŜŘ ǘƻ ōŜ ΨƛǎǎǳŜΩ ŦŀŎƛƭƛǘƛŜǎΦ ¢ƘŜǎŜ 
facilities were either no longer in business, not part of the program or were unsure if they were 
still a part of the program, requiring BCUOMA to follow up. 

S As a result of this outreach, information has been updated in the database and on the BCUOMA 
website to make it easier for consumers to find their local collection facility.  

S Majority of facilities provided positive feedback on the program and their relationship with 
BCUOMA; and appreciated the updated signage.  

S Through these meetings, the Ambassadors also collected 169 email addresses to add to the 
distribution list for the semi-annual email newsletter that BCUOMA introduced last fall.  

 

 

 

 

 

 

 

Government Outreach 

Throughout the summer, the ambassadors met with regional district contacts and municipal officials to 
discuss the BCUOMA, Product Care and PCPSA program, fielding questions and noting concerns and 
suggestions.  
 
S Eleven regional district contacts: 

o Lower Mainland: 
Graham Currie and Lyn Ross, Sustainable Business, Metro Vancouver 
 

o Vancouver Island: 
Drew Hadfield, Alberni-Clayoquot Regional District 
Jennifer Brunn, Comox Valley Regional District 
Patrick Donaghy, Regional District of Mount Waddington 
Elaine Leckie, Capital Regional District 
Mike Morrison, Cowichan Regional District 

REGION # Of Sites Visited # Of Issue Sites 

Lower Mainland 174 26 

Vancouver Island 61 8 

B.C. Rockies/Kootenays 40 6 

Thompson ς Okanagan 52 3 

Cariboo/Northern B.C. 50 3 

GRAND TOTAL 423 
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o B.C. Rockies/Kootenays: 
Loree Duczek, Regional District of East Kootenay  
Alan Stanley, Regional of District of Kootenay Boundary 
 

o Thompson-Okanagan: 
Eve Wolters, Regional District of Central Okanagan 
Cameron Baughnen, Regional District of Okanagan-Simikameen  
Martin Dickson and Peter Hughes, Regional District of Thompson-Nicola 
 

S Seven civic officials throughout the Lower Mainland: 
o Rick Saunier, City of Port Moody 
o Harb Chohan and Bud West, Township of Langley 
o Ela Lukowska, City of Delta 
o Randy Evans, City of Pitt Meadows 
o Allen Lynch, North Shore Recycling 
o Lindsay Moffit, City of Vancouver 
o Emy Lai, City of Richmond 

 
S Two regional district meetings with representatives from various municipalities within the area: 

o Metro Vancouver 
o Fraser Valley Regional District 
 

S During these meetings, the ambassadors also provided a BCUOMA Brand toolkit CD for them to 
create custom signage; as well as distributed PCPSA and Product Care collateral materials.  

*Please see Appendix I for detailed notes on their feedback and suggestions. 

 

Media Coverage 

S Media coverage results for the ambassador 
campaign were very impressive this summer. 
The ambassadors participated in interviews 
with radio and print media around British 
Columbia to discuss the tour and the 
importance of used oil recycling.  

S Resulting coverage captured all of the B.C. 
Used Oil key messages, including returning 
used oil during regular business hours, why it 
is important to recycle used oil and where to 
find more information. 

S Media outreach across the province totalled 39 media hits, yielding almost 1.5 million media 
impressions, people who were reached with the used oil recycling message.  

S Coverage was secured in the following media outlets: 

o Vancouver Island: 
The Eagle 97.3 FM, North Island Gazette, Campbell River Mirror, Victoria Times-
Colonist and the Cowichan News Leader 
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o B.C. Rockies/Kootenays: 
CFKC-AM, Cranbrook Daily Townsman, Trail Daily News, The Drive-FM, Power FM, 
Grand Forks Gazette, Kootenay Advertiser, Golden Star, Fernie Free Press, 
Revelstoke Times Reviews, Invermere Valley Echo 

o Thompson ς Okanagan: 
 Vernon Morning Star, The Okanagan Sunday, Penticton Western News, Kamloops 
This Week, Winfield Calendar, Boundary Creek Times-Mountaineer, Christina Lake 
News and Mountain-FM. 

o Cariboo/Northern B.C: 
Prince George Free Press, Prince George Citizen, Omineca Express, Terrace 
Standard, Houston Today, Prince Rupert Daily News, Cariboo Advisor, Cariboo Radio 
and Quesnel Carbioo Observer. 

o Lower Mainland: 
Abbotsford Mission-Times, Chilliwack Times, Country 107.1/Star 98.3, Lillooet 
Bridge River Times,  Chilliwack Progress, North Shore News and Vancouver Sun 

*Please see Appendix II for the complete media coverage summary. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


